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Purpose - The purpose of this paper is to determine the relevance of innovation to the success 
of SMEs in Nigeria. SMEs are very important to the economic development of a country as a 
job provider and also for income distribution. SMEs success is the ability of an organization to 
access the degree of its performance or failure within a specified period of time. SMEs are falling 
in Nigeria due to their inability to innovate despite the fact that innovation is the key to the success 
of any firm.  Based on this, the paper is focussing on determining the relevance of innovation 
as a tool for SMEs success in Nigeria. The objective of this paper is to explore the relevance of 
innovation to the success of SMEs in Nigeria.
Findings - The paper also proposes a model of innovation that will enhance the success of 
SMEs in Nigeria and leads to the enhancement of entrepreneurship in the country. An important 
way through which business achieve success, competitive advantage and success is to engage 
in innovation (Ngo and O’ Cassi, 2013). A study conducted by (Bowen et al. 2010) showed that 
innovation and business success are connected to each other. Businesses that adopt innovations 
are identified with higher levels of productivity and economic growth than non-innovating firms 
(Ngo & O’Cass, 2013).
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CONCLUSION 
Base on this innovation is considered as key contributor to firm performance, hence ability to  
innovate help firms to achieve performance. Therefore, this study integrates its work and develops a 
model that serves as a guide or direction for firms to achieve success. 
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